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2017 Summer/Fall Orientation 

Assessment Report – Summary of all Assessments 
 
FTIC Student 

• Good response rate (83%) 

• Orientation is an overall positive experience; 96.7% excellent, very good, or good 

• The Welcome is not getting students excited to attend Orientation; only 80.5% agree/strongly 
agreed that it was 

• Only 80.5% agree/strongly agreed that The Knight is Right presentation was engaging, although 
the students seemed to comprehend the key points 

• The Orientation Team members received very positive feedback (97.8% professional, 98.3% 
courteous, 98.6% inclusive of others, and 98.2% were enthusiastic about UCF) 

 
Transfer Student 

• Response rate is moderate (49%); should explore how to increase. 

• Students feel prepared to come to Orientation (98%), but do not feel as strongly about being 
equipped to start their first semester at the end of Orientation (81.3%).  

• The Welcome is not getting people “excited” to attend Orientation, only 77.1% felt excited after 
the Welcome 

• Students are leaving Orientation without connecting to other students, only 74.3% connected 
with one other incoming student 

• Transfer Virtual Orientation:  
o 89% were satisfied with the UCF Virtual Orientation experience  
o Per written feedback: 

▪ Some students did not care for the games (crossword puzzles). 
▪ It was mentioned that videos considered outdated. 
▪ Some experienced technical difficulties, such as having to take quizzes twice.  
▪ Not very engaging and long. 

 
FTIC Guest 

• Very low response rate (8.5%) 

• Overall, FTIC Guest Orientation attendees had a positive experience and felt welcomed to UCF 

• Guests would like to connect more with faculty and staff; specifically related to student’s major 

• Concerns regarding Orientation being too similar to admission events  

• About 10 comments were proved from guests who were disappointed with the amount of food 
provided during their visit and only being provided $12 for two-days of meals 

 
Transfer Guest 

• Low response rate (14%) 

• Guests were not able to connect with campus partners during lunch time. 

• Positive feedback regarding the friendly and supportive environment.  
 


